
KEY PRINCIPLES OF 
ACCESSIBILITY IN 

COMMUNICATION



IN THIS SECTION YOU WILL:

• UNDERSTAND AND INTERNALIZE CORE PRINCIPLES THAT UNDERPIN

ACCESSIBLE COMMUNICATION STRATEGIES.

• LEARN HOW TO APPLY THESE PRINCIPLES ACROSS DIVERSE FORMATS, 
PLATFORMS, AND CONTEXTS TO MAXIMIZE INCLUSIVITY.



KEY 
PRINCIPLES:

. Clarity

. Consistency

. Structure

. Diversity



CLARITY

Use precise language that 
conveys your message without 
ambiguity. Avoid jargon, technical 
terms, or complex vocabulary 
unless necessary, and provide 
definitions when used.

Break complex ideas into smaller, 
manageable parts, using 
analogies or visuals where 
appropriate to enhance 
understanding.

Prioritize the main message; 
eliminate extraneous information 
that could distract or confuse the 
audience.

Test your messages with 
representative users to ensure they 
are easily understood and adjust 
based on feedback.



CONSISTENCY

•DEVELOP AND ADHERE TO A STYLE GUIDE THAT COVERS TERMINOLOGY, TONE, FORMATTING, AND

VISUAL ELEMENTS.

•USE THE SAME TERMS FOR RECURRING CONCEPTS OR ITEMS TO AVOID CONFUSING USERS—E.G., 
ALWAYS REFER TO A “USER ACCOUNT” INSTEAD OF SOMETIMES CALLING IT A “PROFILE” OR “LOGIN.”

•KEEP FORMATTING UNIFORM, SUCH AS FONT STYLES, HEADING SIZES, COLOR SCHEMES, AND

ICONOGRAPHY, TO CREATE A COHESIVE LOOK AND FEEL.

•CONSISTENCY HELPS REINFORCE RECOGNITION, BUILDS TRUST, AND MAKES MATERIALS EASIER TO

NAVIGATE AND COMPREHEND.



STRUCTURE
•BEGIN WITH AN INTRODUCTION OR OVERVIEW THAT OUTLINES WHAT WILL BE

COVERED.

•USE CLEAR, DESCRIPTIVE HEADINGS AND SUBHEADINGS TO SEGMENT CONTENT

INTO LOGICAL SECTIONS.

•INCORPORATE BULLET POINTS, NUMBERED LISTS, AND TABLES TO PRESENT

INFORMATION SUCCINCTLY AND CLEARLY.

•SUMMARIZE KEY POINTS AT THE END OF SECTIONS OR DOCUMENTS TO REINFORCE

UNDERSTANDING.

•ARRANGE INFORMATION IN A WAY THAT FOLLOWS A NATURAL FLOW, SUCH AS

CHRONOLOGICAL ORDER, CAUSE-AND-EFFECT, OR PROBLEM-SOLUTION

FRAMEWORKS, TO FACILITATE INTUITIVE READING.



DIVERSITY

Use

Use language 
that is inclusive, 
avoiding 
stereotypes, 
idioms, or cultural 
references that 
may not be 
universally 
understood.

Provide

Provide 
multilingual 
options or 
translations to 
reach audiences 
with different 
language 
backgrounds.

Incorporate

Incorporate 
culturally 
relevant 
examples, 
illustrations, and 
scenarios that 
resonate with 
diverse 
audiences.

Consider

Consider literacy 
levels and design 
materials that 
are accessible—
using plain 
language, clear 
visuals, and 
adjustable font 
sizes.

Engage

Engage with 
diverse 
communities 
during content 
development to 
ensure cultural 
appropriateness 
and relevance.



EXAMPLES OF 
ORGANIZATION 
APPLICATION:
• DESIGNING DOCUMENTS WITH DESCRIPTIVE

HEADINGS, NUMBERED LISTS, AND CLEAR SECTION

DIVISIONS.

• USING CONSISTENT VISUAL STYLES, FONTS, AND

COLOR SCHEMES TO AID RECOGNITION.

• OFFERING CONTENT IN MULTIPLE FORMATS—SUCH AS

PDF, HTML, AUDIO, OR BRAILLE—TO REACH

VARIOUS AUDIENCES EFFECTIVELY.
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